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CAREER OBJECTIVE 

As a highly motivated, organized and experienced Marketing Director, I am looking to pursue a full-time role that presents professional challenges and leverages the skills and resources developed in the field of marketing.

WORK HISTORY 
Jan 2013-September 2024:  Director of Marketing for all corporate, High-rise and low-rise projects for Greenpark Group. Oversaw the launch of over 100 projects and over 15,000 homes and condominiums during my tenure. Managed all Marketing/advertising aspects for the entire Greenpark Group brand. Formed part of a small group of executives that led the creation and role out of all site specific campaigns including brick and mortar executions, digital and traditional media. Worked closely with all suppliers, printers, media houses, contractors, agencies, and C-Suite personnel on a daily basis. Organized and planned out corporate functions and site specific events. 
Oct 2009-Jan. 2013:  Marketing Executive for Canada’s Largest Home Builder; Greenpark Homes. Specializing in multimedia buying (Radio, print, TV, online, direct mail, email blasts), Out of Home advertising, brand awareness, signage, print applications, budgets, promotional items, event planning, and manages all social media outlets for the brand.

April 2005-Oct.2009: Marketing associate for Canada's Largest Home Builder; Greenpark Homes. I managed in-house advertising, signage, marketing for both the High-rise and low-rise divisions of the company. Right-hand person for the Vice-president who handled the marketing and brand promotion for the different divisions of the company. Detailed specifics on the condominium projects and liaised with in-house and sourced architects and designers for the High-rise projects. In charge of design changes for corporate branding and marketing materials with the agency. Liaise between the agency and marketing director. Controlled all aspects of charity work including communications, planning and advertisements.


EDUCATION 

June 2004 York University graduate, Double Honors Major in
Communication and Sociology. 

June 2004 Seneca College at York University graduate, Major Creative
Advertising. 


PROFILE 

The marketing and advertising industry has given me the opportunity to work and understand the skills and qualifications as a Director of Marketing.  I had the opportunity to work on various advertising campaigns at once, in a fast-paced environment that forced me to become highly organized, adept at critical thinking, and problem solving. I also honed my networking skills and my interpersonal skills to ensure the best results with the variables at play.  
I understand the dedication and organization that is put into developing campaign strategies, briefs, creative and production budget summaries, Media budgets and blocking charts as well as the importance of utilizing background information and research. Marketing and advertising rely on knowledge of communications and the way people interact with media. I feel my experience in marketing and advertising, coupled with my degrees, allow me to understand and utilize the various media forms used in everyday life.

PROFESSIONAL SUMMARY

•Able to verbalize and understand target market strategies and how persuasion and human appeals play an integrated part in the process.
•Develop a complete campaign strategy, budget, schedule, and make creative recommendations including all standard media elements, as used during previous corporate campaigns
•Understand the stages in the advertising/marketing research process, as utilized in all campaigns that I have worked on and produced.
•Ability to rationalize ideas and look at an issue from a sociological point of view in relation to the society and the individual 

-Able to multi-task and strategize with media reps and agencies
-Successfully managed many teams to achieve specific goals and produce results. 

-Conducts on-going analysis of competitors marketing 

 efforts including creative, promotions, presentation centre designs, displays and media usage.

-Cultivated strong relationships with media outlets to maximize brand exposure.

-Worked directly with the President and CEO on marketing strategies

-Developed campaigns, events and public relations to strengthen the brand.

-created social media content and managed multiple social platforms.

-Coordinated and streamlines multiple internal departments to ensure all were after the same goal.

-Oversaw and approved all copy for marketing materials, videos, images, email and anything mentioning the brand.

-Successfully launched many innovated digital campaigns which enhanced brand visibility. 

-Oversaw and approved content strategy to effectively target certain audiences and demographics.

-Skilled in working under pressure and adapting to new situations to ensure targets and deadlines are reached.

-Combines Strategic thinking and a hands-on approach to come up with solutions and enhance the companies’ skills.

-Recognized as a individual who looks for solutions and effectively works at supporting the teams objectives.



INTERPERSONAL SKILLS 

-Partnership development

- Marketing campaign development
-Mobile marketing

-Brand positioning

-Multicultural marketing

-Creative direction

-Campaign management

-Communication expertise

-Media Planning

-Advertising Management

-Branding

-Strategic planning

-Direct mail marketing

-Key decisions making

-Digital marketing

-Project planning

-Marketing campaign development

-Staff management

-Media relations

-Event planning

-Networking

-Product promotion

-Signage

-Social media management






REFERENCES 

Upon Request
